Making the Most of Career Fairs ADVANCE \d 7
(A reprint of an article from the National Association of Colleges and Employers (NACE) Online Newsletter)
As a recruiter, you know what you need to do at career fairs to attain your company’s recruiting goals.  But, do you know what students at those schools would like from the employers who attend career fairs? Based on her extensive research of student expectations, Mary Scott, president of Scott Resource Group, offers this advice: 

* Make sure you are able to answer students' questions.  Furthermore, you should understand that directing students to the company web site in lieu of providing a response is a "worst practice" of career fair representatives.

*Although it admittedly creates a redundant process, you should accept students' resumes at career fairs.  Students feel that the practice of "forcing" them online is creating the perception that attending career fairs is "a waste of time."

NACE also asked career services practitioners what advice they could provide for recruiters who attend career fairs.  Many suggested employers use the career fair as an opportunity to reinforce their company’s “high touch” approach to recruiting.  Students, they noted, are frustrated with companies that simply refer them to a web site for more information or to submit an application. 

Following are some more tips from career services practitioners:

*If you are not hiring, let students know that up front.  Students appreciate an honest approach.

*Be active.  Don’t sit behind the table.  Instead, stand in front of the table and actively engage students. 

*Treat each student you meet at a career fair as a potential hire.  Try to make a positive impression on every student you speak with.

*Make young alumni of the school hosting the career fair part of the recruiting team.  Students can relate better to alumni, especially young ones who “speak their language” and can tell them about the corporate culture, and how they found and applied for their jobs.

*Offer to give a presentation about resumes, cover letters, job-search strategies, etc. during the career fair.  This shows your company is interested in developing the student body
